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HEALTHIER SCOTLAND





JOB DESCRIPTION

Post Title: 

Digital & Communications Manager

Responsible to: 
Chief Executive Officer
Office base 

Blended working between Stirling office and home working

The postholder will lead on the strategic development and implementation of Paths for All’s new digital strategy and communication services. This includes development and operational management of Paths for All’s digital presence and communication services, raising the profile and reputation of Paths for All’s work with partner organisations, funders, volunteers and members of the public. The aim is to further develop Paths for All’s brand as Scotland’s national walking charity.
The postholder will take an active role in wider organisational leadership as part of Paths for All’s Senior Management Team (SMT).

Main Activities 
1. To develop and drive strategy for digital developments in the organisation.

2. To build and protect the PfA brand, grow our reputation and ensure we communicate our impact effectively. 

3. To oversee the development and operational management of PfA’s digital and communications presence including websites, social media platforms, video resources and interactive media/apps.

4. To provide leadership and management of the digital and communications team.

5. To develop and lead on our internal and external communications strategy.

6. To undertake high level advocacy work, supporting PfA’s political profile, ensuring best practice and a co-ordinated and integrated approach. 
7. To manage the migration of the IT infrastructure to the Cloud and oversee the introduction of a new electronic filing structure for the organisation. To champion and promote to the organisation, the wider benefits of a move to Share Point and MS Teams.

8. To act as spokesperson for PfA.

9. To oversee promotion and marketing of PfA’s work, instigating and managing press and media relationships and campaigns.

10. To manage the development of online data capture and analysis for high level Key Performance Indicator reports for SMT and Board.

11. To oversee the appointment and management of relevant agencies, including digital creatives, advertising, website, design, PR, media, events and market research.

12. To support other managers and the Chief Executive Officer in the development of the strategic direction of PfA, including the fundraising strategy and associated actions. This aims to increase unrestricted income by engaging new funding opportunities and partners for the organisation using targeted online promotion and digital services.

13. To support other managers and the Chief Executive Officer in partnership development. Consult and collaborate with key partners at a senior level across all PfA business plan priorities, particularly with regard to communication management and events planning.

14. To lead on the planning and management of the operational budget for digital and communications in accordance with organisational financial procedures. This will include leading commissioning and contract work.
15. To contribute as a member of PFA Senior Management Team and to deputise for the Chief Executive Officer and other Managers when required.

16. To undertake any other duties appropriate to the post and in accordance with the needs of PFA.

17. This job description will be reviewed periodically and updated as required in consultation with the post holder.
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